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RAN-1901130603050001
M.A. (Sem. - III) Examination November - 2025

Psychology : Paper - XV

Consumer Psychology-I

Time: 2 Hours ] [ Total Marks: 50

k|Q“p : / Instructions

(1) D‘fp¡¼s v$ip®h¡g rhNsp¡ DÑfhlu ‘f Ahíe gMhu.
 Fill up strictly the above details on your answer book

(2) S>dZu bpSy>“p A„L$ âñ“p NyZ v$ip®h¡ R>¡.
 Figure to the right indicates full marks of the question

Seat No.:

Student’s Signature

â. 1.  “uQ¡“p âñp¡dp„ v$ip®ìep dyS>b S>hpb Ap‘p¡ : (10)
  Answer the following question as directed

 1. D‘cp¡¼sp hs®““p Aæepk“¡ “p¢^‘pÓ fus¡ ApNm h^pf“pf OV$L$p¡ L$ep?
  Which factors have significantly advanced the study of consumer behavior

 2. dygpL$ps“u rhðk“uesp A“¡ e’p’®sp“y„ A¡L$-A¡L$ Dv$plfZ Ap‘p¡.
  Give one example of the reliability and validity of the interview.

 3. D‘cp¡¼spAp¡“¡ L$ep b¡ hNp£dp„ hl¢Qu iL$pe?
  In which two categories can consumers be divided?

 4. PARM “pd“u k„õ’pA¡ i¡“p¡ kyApep¡rS>s A“¡ syg“pÐdL$ Aæepk L$ep£?
  What did an organization called PARM conduct a well-planned and comparative 

study of?

 5. kp^“dygL$ Arck„^p““p k„v$c®dp„ A¡L$ N°plL$ sfuL¡$“p hs®“dp„ L$B bpbsp¡ kp^“ sfuL¡$“y„ L$pd L$f¡ 
R>¡?

  What factors act as instruments in one’s behavior as a consumer in the context of 
instrumental conditioning?

â. 2.  N°plL$“p hs®““¡ kdS>hp dpV¡$ d“p¡rhop““p rkÙp„sp¡“p¡ L$ep„ L¡$hu fus¡ D‘ep¡N L$fu iL$pe? (13)
  Where and how can the principles of psychology be used to understand customer 

behavior?
OR

  d“p¡rhop““p rkÙp„sp¡“p¡ D‘ep¡N L$fu AkfL$pfL$ Ål¡fps L¡$hu fus¡ b“phu iL$pe? (13)
  How can effective advertising be created using the principles of psychology?

â. 3.  D‘cp¡¼sp “p hs®““¡ rinZ“p rkÙp„sp¡“u dv$v$’u kdÅhp¡. (13)
  Explain consumer behavior with the help of learning principles.

OR

  DØu‘““p Ddfp A“¡ âÐenuL$fZ Apg¡M“ “u âq¾$ep kdÅhp¡. (13)
  Explain the process of stimulation threshold and perceptual mapping
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â. 4.  hZ®“pÐdL$ “p¢^ gMp¡. (Nd¡ s¡ b¡) (14)
  Write a descriptive note: (Any two) 

 1. D‘cp¡¼sp d“p¡rhop“ ip dpV¡$?
  Why consumer psychology?

 2. Ål¡fps“u AkfL$pfL$sp i¡“p Ap^pf¡ “¼L$u L$fip¡?
  On what basis would you judge the effectiveness of advertising?

 3. â¡fZ k„ip¡^“ ‘Ùrs.
  Motivational research method

 4. D‘cp¡¼sp“p Å¡Mdp¡ A“¡ s¡“¡ OV$pX$hp“u fusp¡.
  Consumer risks and ways to reduce them.


