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(1)
(2)

YA« : / Instructions Seat No.:

GuRlsd £uldd [Aa1dl Griradl w2 via quidl,

Fill up strictly the above details on your answer book
or4ull ollsy<ll vis Usl 2L £2id 9.

Figure to the right indicates full marks of the question

\ Student’s Signature

u. 1.

u. 2.

u. 3.

Al UM gl Horor A BUL : (10)
Answer the following question as directed
1. GUAsAl Adeel 200U dl8UA Zd 220 QURAR 8251 5417
Which factors have significantly advanced the study of consumer behavior
2. Hdislasdl [Baudldl sid vaEdid 215-215 GElsL vl
Give one example of the reliability and validity of the interview.
3. Guelisizlid 51l ol UMl ad ] asiu?
In which two categories can consumers be divided?
4. PARM «llM«il sizasl gl y2Ailora 21 ddedlcis A1 sul?

What did an organization called PARM conduct a well-planned and comparative
study of?

5. dadqds vilMtddl AecHl s Ales dlbdl Ad«Hi 595 olotdl At dazli« s 52
697
What factors act as instruments in one’s behavior as a consumer in the context of
instrumental conditioning?

A5l dAcdede UHoral HI2 Hell[Asiddl Riegididl sai 3l d Guaial s3] asi? (13)

Where and how can the principles of psychology be used to understand customer
behavior?
OR

Hell[Asuadl Riesididl Guaiol 52 21518 eld 54l <d otdidl asi? (13)
How can effective advertising be created using the principles of psychology?

GUMIsAl Al dddd [Qa1dlL Riegidiedl Hegdl uuoadl. (13)

Explain consumer behavior with the help of learning principles.
OR

Galuedel GHAL 2id Ualls2QlL vidvd <l ulsul uuoadl. (13)
Explain the process of stimulation threshold and perceptual mapping
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u. 4. ARLeAleHS Al AUl (AH d o)
Write a descriptive note: (Any two)
1. Gu®isdl Helilasud gL e ?
Why consumer psychology?
2. oAcRUdsdl USR5AL Aedl PUAUR 55l 52217
On what basis would you judge the effectiveness of advertising?
3. UL it vesld.
Motivational research method
4. GUAisldl oAVl vt dsd g2189ledl Al
Consumer risks and ways to reduce them.
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